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New LEAF Black Edition - a limited version of the all-electric LEAF - on sale from March 2017

Features exclusive design accents including black 16" alloy wheels, black door mirror caps and black rear roof spoiler
Based on Acenta grade, it features the latest Nissan technologies including Around View Monitor, NissanConnect EV
telematics and advanced safety systems

First 1,000 customers to purchase the LEAF Black Edition to receive a free in-vehicle Wi-Fi hotspot

The LEAF Black Edition demonstrates Nissan’s commitment to Intelligent Mobility, combining cutting edge EV technology
with sleek, high end design

Paris, FRANCE 8th November 2016: Today, Nissan has unveiled the special version LEAF Black Edition, setting the
standard for sleek, premium styling in the mass-market electric vehicle (EV) sector.

Based on Nissan’s existing Acenta grade, the Nissan LEAF Black Edition offers cutting-edge design and a number of
dynamic styling enhancements. Stylish exterior additions include 16" black alloy wheels, LED headlamps, illuminated
entry guards, privacy glass, black door mirror caps and black rear roof spoiler. Blue-stitched mats give the interior a
premium finish.

The Black Edition also comes with the latest evolution of the advanced NissanConnect EV telematics system and its
innovative Around View Monitor technology as standard.

Gareth Dunsmore, Director of Electric Vehicles at Nissan Europe, said: "The Nissan LEAF Black Edition offers our
customers stylish, premium design in an affordable mass-market 100 percent electric vehicle. We are committed to
delivering innovation that excites and this vehicle does just that, with our leading Around View Monitor technology
offering customers a more confident drive — embodying Nissan Intelligent Mobility.”

The limited edition model is on sale in Europe for a restricted production run from March 2017 up until August 2017, with
the first 1,000 customers in Europe receiving a free Wi-Fi hotspot - capable of powering up to eight devices.

Launched in 2010, the Nissan LEAF was the first mass-market electric vehicle. The latest 30kWh version gives drivers up
to 250 km* of motoring range, opening up a new world of opportunity for drivers. Nissan is dedicated to delivering a
smarter, more sustainable future, with customers having driven more than 2.5 billion electric kilometres.

Since the Nissan LEAF first went on sale in 2010, almost 240,000 units have been sold globally, with 64,000 of these on
Europe’s roads; making it the world’s best-selling electric vehicle.

For more information about Nissan’s EV range and its commitment to Intelligent Mobility, visit www.nissan.eu/experience-
nissan.html

--- ENDS ---

NOTES TO EDITORS:
*NEDC (New European Driving Cycle) value

About Nissan Motor Co., Ltd. Nissan is a global full-line vehicle manufacturer that sells more than 60 models under the
Nissan, INFINITI and Datsun brands. In fiscal year 2017, the company sold 5.77 million vehicles globally, generating
revenue of 11.9 trillion yen. On April 1, 2017, the company embarked on Nissan M.O.V.E. to 2022, a six-year plan
targeting a 30% increase in annualized revenues to 16.5 trillion yen by the end of fiscal 2022, along with cumulative free
cash flow of 2.5 trillion yen. As part of Nissan M.O.V.E. to 2022, the company plans to extend its leadership in electric
vehicles, symbolized by the world's best-selling all-electric vehicle in history, the Nissan LEAF. Nissan’s global
headquarters in Yokohama, Japan, manages operations in six regions: Asia & Oceania; Africa, the Middle East & India;
China; Europe; Latin America; and North America. Nissan has a global workforce of 247,500 and has been partnered
with French manufacturer Renault since 1999. In 2016, Nissan acquired a 34% stake in Mitsubishi Motors. Renault-
Nissan-Mitsubishi is today the world’s largest automotive partnership, with combined sales of more than 10.6 million
vehicles in calendar year 2017.

For more information about our products, services and commitment to sustainable mobility, visit nissan-global.com. You
can also follow us on Facebook, Instagram, Twitter and LinkedIn and see all our latest videos on YouTube.

ABOUT NISSAN IN EUROPE

Nissan has one of the most comprehensive European presences of any overseas manufacturer, employing more than
17,000 staff across locally-based design, research & development, manufacturing, logistics and sales & marketing
operations. Last year Nissan plants in the UK, Spain and Russia produced more than 640,000 vehicles including award-
winning crossovers, commercial vehicles and the Nissan LEAF, the world’s most popular electric vehicle. Nissan’s
Intelligent Mobility vision is designed to guide Nissan’s product and technology pipeline and this 360 degree approach to
the future of mobility will anchor critical company decisions around how cars are powered, how cars are driven, and how
cars integrate into society. Nissan is positioned to become the most desirable Asian brand in Europe.
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