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e Nissan passes 75,000 electric vehicle (EV) sales milestone in Europe as the EV market gains momentum

e Nissan LEAF sales up 10 percent and e-NV200 sales up 34 percent in the first half of FY16*

e Nissan Intelligent Mobility takes another step forward as the brand celebrates more than 260,000 Nissan EV customers
worldwide

Paris, FRANCE 8th November 2016: European Nissan LEAF sales have risen by 10 percent in the first half of FY16
compared with the same period last year, Nissan has announced today. The latest figures also reveal that there are more
than 75,000 Nissan EV owners in Europe as the electric vehicle revolution speeds up across the continent.

This momentous milestone follows the recent announcement that 260,000 Nissan EVs have been sold worldwide,
reinforcing Nissan’s vision for a zero-emission future as the brand continues to make Intelligent Mobility a reality.

EV sales have been further bolstered by strong e-NV200 sales year-to-date FY16 - up 34 percent year-on-year.
Increased demand for Nissan’s zero-emission e-NV200 from businesses across Europe comes as the brand celebrates
the extension of its class-leading five year warranty to include the all-electric LCV.

Gareth Dunsmore, Director of Electric Vehicles at Nissan Europe, said: “Europe’s electric vehicle market is
growing at an extraordinary pace as motorists across the continent switch on to the multiple benefits that electric mobility
provides.

“As part of Nissan Intelligent Mobility, it is our aim to offer customers around the world a safer and more sustainable
future through our electric vehicle range including, the Nissan LEAF and e-NV200. By driving sales, we are encouraging
increasing numbers of drivers to switch to EVs and ultimately, move towards to a zero-emission future.”

With the LEAF’s 30kWh battery now offering 250 km in driving range** and as many as 4,000 quick chargers installed
across Europe, driving an electric car is more practical and enjoyable than ever before, providing an easy gateway to a
zero-emission future. Nissan is dedicated to delivering a smarter, more sustainable future, with customers across the
globe having driven more than 2.5 billion electric kilometres.

For more information about Nissan’s EV range and its commitment to Intelligent Mobility, visit www.nissan.eu/experience-
nissan.html

--- ENDS ---

NOTES TO EDITORS:

*Latest Global EV sales update.
**NEDC (New European Driving Cycle) value

About Nissan Motor Co., Ltd. Nissan is a global full-line vehicle manufacturer that sells more than 60 models under the
Nissan, INFINITI and Datsun brands. In fiscal year 2017, the company sold 5.77 million vehicles globally, generating
revenue of 11.9 trillion yen. On April 1, 2017, the company embarked on Nissan M.O.V.E. to 2022, a six-year plan
targeting a 30% increase in annualized revenues to 16.5 trillion yen by the end of fiscal 2022, along with cumulative free
cash flow of 2.5 trillion yen. As part of Nissan M.O.V.E. to 2022, the company plans to extend its leadership in electric
vehicles, symbolized by the world's best-selling all-electric vehicle in history, the Nissan LEAF. Nissan’s global
headquarters in Yokohama, Japan, manages operations in six regions: Asia & Oceania; Africa, the Middle East & India;
China; Europe; Latin America; and North America. Nissan has a global workforce of 247,500 and has been partnered
with French manufacturer Renault since 1999. In 2016, Nissan acquired a 34% stake in Mitsubishi Motors. Renault-
Nissan-Mitsubishi is today the world’s largest automotive partnership, with combined sales of more than 10.6 million
vehicles in calendar year 2017.

For more information about our products, services and commitment to sustainable mobility, visit nissan-global.com. You
can also follow us on Facebook, Instagram, Twitter and LinkedIn and see all our latest videos on YouTube.

ABOUT NISSAN IN EUROPE

Nissan has one of the most comprehensive European presences of any overseas manufacturer, employing more than
17,000 staff across locally-based design, research & development, manufacturing, logistics and sales & marketing
operations. Last year Nissan plants in the UK, Spain and Russia produced more than 640,000 vehicles including award-
winning crossovers, commercial vehicles and the Nissan LEAF, the world’s most popular electric vehicle. Nissan’s
Intelligent Mobility vision is designed to guide Nissan’s product and technology pipeline and this 360 degree approach to
the future of mobility will anchor critical company decisions around how cars are powered, how cars are driven, and how
cars integrate into society. Nissan is positioned to become the most desirable Asian brand in Europe.
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